
2 0 1 5    H C I  +  i H T 2 M E D I A  K I T

w w w. H C I - i H T 2 . c o m

Resource for Information
and Knowledge

+



Together, they create unparalleled reach, expertise, and resources to provide you with the solutions you 
need to drive customer engagement.

Reach 370,000+ decision makers, in� uencers, and innovators 
engaged with our print, digital, and event products*

*Source: Publishers Own Uni� ed Audience Database, August 2014 (Total Reach Numbers include unique website page visitors, 
subscribers to print, digital edition, weekly enewsletter, content updates enewsletters, webinar attendees, whitepaper registrants, 
event attendees, and pass-along)

HCI 
Subscribers & 
Online Visitors

322,000

iHT2 
Subscribers & 
Online Visitors

48,000
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Healthcare Informatics and the Institute for Health Technology Transformation bring together the industry’s 
leading thought leaders, executive-level healthcare professionals, and solutions providers in a highly 
engaging environment that fosters knowledge exchange and peer networking, around the year and around 
the country.

Our mission is to provide access, information, and resources about technology applications, solutions 
and devices that improve clinical outcomes, cost ef� ciency, quality of care, as well as patient safety 
and satisfaction.

Healthcare Informatics and the 
Institute for Health Technology Transformation 

increase:

Lead
Generation

Return On 
Investment

Brand
Recognition
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= UNPARALLELED 
REACH

**Source: iHT2 Audience Database, 2014

***Source: BPA Statement, December 2013

HCI Circulation Breakdown by Business***
●  64.7% Hospital/Integrated Systems 

●  2.4% Managed Care  

●  11.2% Medical Clinic/Group Practice  

●  1.9% Physician Organization  

●  4.6% LTC/Sub Acute  

●  1.1% Independent Pharmacy  

●  8.3% Healthcare Consulting Services

●  2% Vendor/Value Added

●  2.2% Government/Education/Military  

●  1.6% Other 

HCI Circulation Breakdown by Job Title:***
●  39.4% - 21,267 - Information Management

●  30.4% - 16,394 -Clinical Management

●  22% - 11,880 - General and Financial Management

●  8.2% - 4,464 - Other Titled 
and Non-Titled Personnel Allied to the Field

22% 8.2% 
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iHT2 Audience Breakdown by Job Title**
• 29% CEO, CIO, CTO, CMIO
• 9% President
• 24% Vice President
• 11% Director IT/IS
• 7% VP/Director Marketing
• 12% Manager
• 2% Investor/Private Equity/Venture

7%

40%

10%3%
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iHT2 Audience Breakdown by Industry**
• 40% Hospital, Multi-Hospital System, Integrated Delivery System
• 10% State & Federal Government
• 3% Ambulatory Care Facility
• 9% Home Health Care
• 3% Payer, Insurer, Managed Care
• 8% Healthcare Consulting Services
• 15% Healthcare Vendor
• 5% Financial Services
• 7% Technology

iHT2 Audience Breakdown by Job Title**
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Each year, the Institute for Health 
Technology Transformation (iHT2) hosts 
a series of events & programs which 
promote improvements in the quality, 
safety, and ef� ciency of healthcare 
through information and information 
technology. iHT2 events are designed to 
support multi-stakeholder organizations 
who are navigating through health IT 
issues, policies and strategies in an 
attempt to improve care. iHT2 events 
include a variety of guest speakers and 
keynotes representing many diverse 
sectors within health care. Speakers 
provide expert advice, practical 
recommendations and reactions related 
to the most pressing issues.

iHT2 works with many of the most 
progressive hospitals and health 
care organizations across the US. 
Our research partners, program faculty, 
and thought leaders include 
organizations representing:

• 94% of the Best Hospitals 
2011-2012: The Honor Roll - 
US News and World Report

• 90% of the Baldrige Award 
Winners for Healthcare

• 88% of the Hospitals from the 
2011 Most Wired List

BRINGING THOUGHT LEADERS

TOGETHER
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iHT2 Health IT Summit
San Diego, California
January 20-21, 2015

iHT2 Health IT Summit
Vancouver, BC, Canada
September 17-18, 2015

iHT2 Health IT Summit
Miami, Florida 

February 10-11, 2015

iHT2 Health IT Summit
New York City, New York
September 29-30, 2015

iHT2 Health IT Summit
San Francisco, California 

March 3-4, 2015

iHT2 Health IT Summit
Chicago, Illinois

October 6-7, 2015

iHT2 Health IT Summit
Boston, Massachusetts

May 19-20, 2015
iHT2 Health IT Summit
Beverly Hills, California

November 3-4, 2015

iHT2 Health IT Summit
Washington, D.C.
June 16-17, 2015

iHT2 Health IT Summit
Atlanta, Georgia

December 2-3, 2015

iHT2 Health IT Summit
Denver, Colorado
July 21-22, 2015

iHT2 Health IT Summit
Houston, Texas

December 8-9, 2015

iHT2 Health IT Summit
Seattle, Washington
August 18-19, 2015
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C O N T E N T
DRIVEN

SIGNATURE ISSUES—Digital, Print, and Face-to-Face Reach

IT Innovator Awards
For over a decade, Healthcare Informatics has honored those at the forefront 

of healthcare IT innovation with its IT Innovator Awards issue. In the past � ve years, 

Healthcare Informatics has expanded this issue into an awards event to further 

recognize exceptional achievement in advancing and directing the course 

of the industry.

Top Tech Trends:
For nearly a decade and a half, Healthcare Informatics has examined the most 

important policy and industry trends in healthcare, and has explained to its readers 

the strategic and operational implications of those trends for healthcare IT leaders 

and executives.

HCI 100
For more than twenty years, Healthcare Informatics has ranked the top 100 vendors 

with the highest revenues derived from healthcare IT products and services, providing 

our readers with a unique information resource and � nancial overview 

of vendors active in the healthcare IT market.

Buyers Guide:
The Buyers Guide provides our readers with the information they need to make 

informed purchasing decisions for HIT products and services. Our year-long Buyers 

Guide is the most comprehensive AZ purchasing reference guide in the industry.

Healthcare Informatics serves as the leading source of information to more than 53,000 forward-thinking professionals involved 

in the planning, development, and implementation of important technological trends that de� ne tomorrow’s healthcare. Pioneering 

concepts are presented and exchanged, as important strategic and information technology issues face organizations such as 

hospitals, medical groups, and integrated health systems are addressed. Members of the Healthcare Informatics community share 

a focus on healthcare IT leadership, vision, and strategy—driving change forward by shaping innovations that point the way to the 

future of healthcare.

Healthcare Informatics delivers authoritative and timely content through multiple channels to engage and shape the industry. 

In addition to its print and online publications, Healthcare Informatics offers a full spectrum of marketing solutions ranging from lead 

gen programs, custom media to lead gen and digital opportunities.

w
w

w
.h

ea
lth

ca
re

-i
nf

or
m

at
ic

s.
co

m

February 2014

Volume 31, Number 1

Choosing the Right
Cloud Model

 Claims and Clinical
Data Revolution

Cyber Security
Watch List

Leaping into Healthcare’s Future

The 2014 Innovator
Award Winners

HEALTHCARE IN
FORM

ATICS 
N

OVEM
BER/DECEM

BER 2013 
 

 
VOL. 30, N

O. 8 
VEN

DOM
E GROUP

Cover February.indd   1 1/28/14   4:44 PM

Leaping into Healthcare’s FutureLeaping into Healthcare’s Future

TO
P
 T

EC
H 

TRENDS

201
4

March 2014

Volume 31, Number 2

Smoking:
Hot-Button Issue

Healthcare I.T.’s
CIO of the Year

Keeping Data Safe

 Top Ten Tech 
Trends 2014:
The Big Picture
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Company Watch: 
Intriguing Start-Ups

Vendors Strategize 
Next Steps

M&A: The Year’s 
Biggest Deals
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Volume 31, Number 4

June 2014

Volume 31, Number 4

Healthcare

Informatics
Healthcare IT Leadership, Vision & Strategy

CV1_1406_Final.indd   1 5/23/14   10:37 AM
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November/December 2013

Volume 30, Number 8

Proactive
Data Security

Clinical Decision
Support Progress

Population Health’s
Front Lines

ADVANCING IMAGING INFORMATICS:

SHAPING
THE FUTURE 
OF IMAGES
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To discuss the HCI + IHT2 partnership or our marketing solutions, please contact:

Matthew Raynor
Regional Sales Manager 
561-776-0015
mraynor@vendomegrp.com

Steve Menc
Regional Sales Director
(Northeast)
Healthcare Informatics
646-937-2028
smenc@vendomegrp.com

Full Marketing Solution Provider: Enhance your brand 
recognition with Healthcare Informatics & The Institute 
for Health Technology Transformation’s marketing 
solutions. Our unparalleled reach, expertise and 
resources provide you with the solutions you 
need to drive market engagement, build brand 
awareness, and generate leads. We offer a 
wide range of brand building, lead generating, 
lead nurturing, content marketing, and thought 
leadership developing opportunities. 

Full Marketing Solution Provider: Enhance your brand 
The Institute 

’s marketing 

Full Marketing Solution Provider: Enhance your brand 
The Institute 

LEAD GENERATION
• Custom Events
• eBooks
• Lead Nurturing Program 
• Webinars
• White Papers/Asset Hosting

DIGITAL
• Buyers Guide
• Content Channel Sponsorship 
• Digital Edition
• eBooks
• Rich Media 
• Run-of-Site Banners
• Vertical eNewsletter
• Webinars 
• Weekly eNewsletter

RESEARCH
• Focus Groups
• Online Research
• Research Groups

CUSTOM OPPORTUNITIES
• Custom Events
• Advertorial/Article Content
• Blog Posts
• Content Creation
• Custom Brand Integration
• Custom eNewsletter
• Custom Videos
• Online Research
• Special Supplement
• White Papers Excerpt
• Webinars

=FULL MARKETING
SOLUTIONS PROVIDER
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PUBLICATION
• Print Advertising
• Specialty Advertising

Robert F. Jaggers III
iHT2 Director of Sales
Institute for Health
Technology Transformation
561-776-0021
robert@ihealthtran.com

EVENTS
• Health IT Summits
• Industry Events
• Custom Events
• Webinars

Sal Silletti
Senior Account Manager
(Southeast)
Healthcare Informatics
212-812-8430
ssilletti@vendomegrp.com
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