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Architect: 24.5% 
Interior Designer: 14.7% 
Facilities Manager/Facilities Planner/Director: 12.9% 
Buyer/Purchasing Executive: 1.1% 
Consultant/Medical Planner/Infection Control/Nurse: 3.8% 
President/CEO/COO/CFO/Owner: 16.5% 
Administrator/Vice President/Director: 11.7% 
Construction Management/Project Management: 5.7% 
Contractors — Electrical/Mechanical/Other: 4.2%  
Chief Engineer/Engineer: 1.8% 
Other: 3.2% 
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Architectural or A/E Firm: 39.6% 
Interior Design Firm: 12.8% 
Design/Build Firm: 5.9% 
Hospital/Specialty Medical Center: 26.7% 
Medical Office/Clinic/Outpatient Center: 3.7% 
University Medical School: 1% 
Engineering Firm: 1.6% 
Contractor/Builder/Construction: 4.7% 
Other: 3.8% 

HEALTHCARE DESIGN AUDIENCE* 

 
*Publisher’s own unified audience database, Aug 2015 

Audience Breakdown: By Industry (Print) Audience Breakdown: By Title (Print + Digital) 

NOTE: Other includes Maintenance, Environmental, 
Safety/Security, Infection Control, Technology, and 
others allied to the field 

33,621 19,787 



HEALTHCARE DESIGN 2016 EDITORIAL CALENDAR 

Jan/Feb 
Ad Close: 12/22 

Materials Due: 12/30 

Featured content: 
2015 HCD EXPO & 

CONFERENCE  
WRAP-UP

 Urgent Care Facilities 
 

Products spotlight:
Patient Rooms

April 
Ad Close: 3/3 

Materials Due: 3/10 

Featured content: 
Rehab Units 

Products spotlight: 
Outdoor Spaces 



Show Distribution: 
Environments for Aging 

Expo & Conference

September 
Ad Close: 8/5 

Materials Due: 8/12 

Featured content: 
Designing for Staff 

Satisfaction

 The HCD 10 Winners 

 

Products spotlight:  
ORs and Surgical Areas 

  
 

Special Advertising 
Section:  

Product Gallery 

October 
Ad Close: 9/2 

Materials Due: 9/12 

Featured content: 
2016 HCD EXPO & 

CONFERENCE PREVIEW

  Inpatient Unit Design  


Products spotlight: 
Specialty Patient 

Populations (Bariatric, 
Seniors, Behavioral 

 Health, etc.)   


Special Advertising 
Section:  

Landscape Design Portfolio 

Show Distribution: 
NeoCon East

November 
Ad Close: 10/3 

Materials Due: 10/10 

Featured content: 
2016 HCD EXPO & 

CONFERENCE ISSUE

Clinic Design 	  


Products spotlight:  
Dining Areas  


Special Advertising 

Sections: 
Project Watch

 Product Gallery 


Show Distribution: 
Healthcare Design Expo  

& Conference 

COLUMNS & 
DEPARTMENTS 

Editorial 
(Kristin D. Zeit, 
 editor-in-chief) 

Monitor 
(a quick-hit roundup of 

news, projects, 
research, and more) 

Interiors 

Research 

The Center  
(an editorial from  

The Center for Health 
Design) 

 

Operations 

Construction 

First Look  
(back page focus on a 

project in progress)  

August 
Ad Close: 7/1 

Materials Due: 7/11 

Design Showcase Issue 

Featured content: 
International Projects  


Products spotlight: 

Lobbies and Waiting Areas 
 
 

Special Advertising 
Section:  

Behavioral Health Portfolio 
  
 
 


March 
Ad Close: 1/29 

Materials Due: 2/8 

Featured content: 
State of the Industry 

 Report: A/E/C Survey 
Results

Products spotlight:  
Staff Spaces  

Special Advertising 
Section:  

Corporate Profiles 

Show Distribution: 
ASHE Annual Conference  

& Technical Exhibition 

May 
Ad Close: 4/4 

Materials Due: 4/11 

Featured content: 
Designing for Wellness
Products spotlight:  

Green and Sustainable
 Special Advertising 

Sections: 
 Interior Design Portfolio 

 
Interior Design Directory

 Product Gallery

Show Distribution: 
AIA Convention  

& HD Expo

June/July 
Ad Close: 5/13 

Materials Due: 5/20 

Featured content: 
Trends in Lighting  

 
Products spotlight: 

Pediatric Spaces 

Show Distribution: 
NeoCon

December 
Ad Close: 11/11 

Materials Due: 11/18 

Featured content: 
2016 HCD EXPO & 

CONFERENCE WRAP-UP

 Acoustics and Noise 
Control 	  


Products spotlight: 

Acoustics  


Special Advertising 
Section:  

Remodel/Renovation 
Competition 

Show Distribution: 
IIDEX 



Print Units (4C) 
Gross 1x 3x 6x 10x 

Spread $13,305 $12,645 $11,875 $10,895 
Full-page $7,900 $7,560 $7,065 $6,570 
2/3-page $5,825 $5,570 $5,210 $4,840 
1/2-page $4,550 $4,350 $4,065 $3,780 
1/3-page $3,295 $3,150 $2,945 $2,740 
1/4-page $2,630 $2,515 $2,350 $2,185 

  B&W: Take $900 off color rate | * ¼ page ads are stacked 4 per page 

HEALTHCARE DESIGN PRINT RATES  
  

read each issue of Healthcare 
Design more than 2x* 

Premium Magazine Position Rates  
  Inside front 
      cover 

Inside back 
cover Back cover Opposite 

Editorial 
Opposite 

TOC 
       15% 10% 15% 10% 10% 
Contact your representative for pricing on cover tips, gatefolds, bellybands,  
regional advertising, inserts, polybags, and other magazine advertising 
options. 

Note: Any other approved requested position is subject to a 15% positioning fee. 

84% of our readers 
report taking some 
purchasing action after 
seeing an ad in 
Healthcare Design*. 
•  49% discussed the 

advertised product or 
service with colleagues 

•  47% visited an 
advertiser’s website for 
more information 

•  43% recommended the 
purchase of products/
services 

•  18% bought the product 
or service advertised 

After seeing an ad in 
Healthcare Design*:   
•  91% were able to 

associate the ad with a 
company or brand 

•  96% liked one or more 
ads/found the ad 
appealing 

•  80% developed a more 
positive opinion of the 
advertised product or 
service 

•  80% became newly aware 
of a product/service 

*Source: Baxter Research Ad Study, July 2014 
 

rate Healthcare Design  
very important/important* 

H
EA

LTH
C

A
R

E  D
ES

IG
N

A
PR

I L  2015  

VO
LU

M
E  15 , N

U
M

B
ER

 3

APRIL 2015
VOL. 15, NO. 3

HCDMAGAZINE.COM

SCAN TO RENEW/

SUBSCRIBE

   Lady Cilento 

Children’s Hospital, 

     Brisbane, Australia
   Lady Cilento 

Children’s Hospital, 

     bright 
     ideas

spend 15 – 44 minutes reading 
Healthcare Design* 

H
EA

LTH
C

A
R

E D
ES

IG
N

M
A

R
C

H
 2015 

VO
LU

M
E 15, N

U
M

B
ER

 2

SCAN TO RENEW/SUBSCRIBE

MARCH 2015VOL. 15, NO. 2

HCDMAGAZINE.COM

community
Holy Cross Germantown   Hospital, Germantown, Md.

community  serviceHoly Cross Germantown   Hospital, Germantown, Md.
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JANUARY/FEBRUARY 2015

VOL. 15, NO. 1

HCDMAGAZINE.COM

SCAN TO RENEW/

SUBSCRIBE

A VENDOME PUBLICATION

Gundersen Health System, 

La Crosse, Wis.

nailing
net zero

THE HCD 10: THIS YEAR’S WINNERS  P.  24

89% 

70% 
75% 

EXPIRES DECEMBER 31, 2015 



Vertical eNewsletter (300x250) 1x – 6x 7x+ 
Architects $1,495 $1,295 

Designers $1,495 $1,295 

Operations $820 $755 

Construction $1,095 $895 

Run-of-Site Banners (Net) Rotations 1x – 6x 7x – 12x 
728 x 90 3 $2,990 $2,790 

468 x 60  3 $1,995 $1,795 

200 x 90  3  $1,700   $1,500 

300x 250 3 $2,790 $2,590 

Weekly eNewsletter 1x – 6x 7x+ 
728 x 90 $2,840 $2,535 

160 x 600 $2,840 $2,535 

180 x 150 $1,195 $1,010 

125 x 125 Product Ad $1,495 $1,295 

HEALTHCARE DESIGN DIGITAL RATES   
  

Rich Media 1x – 6x 7x – 12x 
Welcome Mat $6,310 $5,385 

Page Push $4,210 $3,890 

Page Peel $4,210 $3,890 

Footer $4,410 $4,080 

Side Kick $4,085 $3,775 

24,000+  Weekly 

3,400+ Architecture* 

2,800+ Construction & Engineering* 

*Publisher’s own unified audience database (100% opt-in), Aug 2014 
**Google Analytics, 2014 Average 

3,700+ Interior Design* 

2,000+ Operations* 
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Note: Enewsletter reach is subject to change as we optimize our list performance. 

	  	  

165,000+ Online Page Views**"
53,000+ Online Unique Visitors**"

EXPIRES DECEMBER 31, 2015 


