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Reducing the Risk of Patient Self-Harm: The Case for Ligature-
Resistant Products
When speaking of a comprehensive patient-safety risk assessment in pre-
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The Healthcare-Associated Infection Challenge
Itis one of the ironies with our healthcare system: the place where you go to
get well can also make.

Coated Fabric Upholstery Materials for Healthcare Settings:
Selection and Disinfection
With the intensive and ever-changing demands of healthcare reform,
providers of al stripes are demanding more access to reporting and
OME‘,QX&‘/ transparency on their environments. A white-hot spotiight is shining on
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Photo Tour: Shriners Hospitals for Children—Canada

Take & visual walk through the new children's h

Understanding Wood: A Material Connection with Nature
Recent studies have proven that human beings’ connection wj
LAMIN-CZRT | through the inclusion of wood veneers in the interior built eny
provides an improved sense of well-being and comfort, red
quickened patient healing. This can be attributed to the cr
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HEALTHCARE DESIGN AUDIENCE*

Audience Breakdown: By Industry (Print) Audience Breakdown: By Title (Print + Digital)

= Architect: 24.5%

H Interior Designer: 14.7%

B Facilities Manager/Facilities Planner/Director: 12.9%

B Buyer/Purchasing Executive: 1.1%

B Consultant/Medical Planner/Infection Control/Nurse: 3.8%

B President/CEO/COO/CFO/Owner: 16.5%
Administrator/Vice President/Director: 11.7%

i Construction Management/Project Management: 5.7%

B Architectural or A/E Firm: 39.6%
B Interior Design Firm: 12.8%
B Design/Build Firm: 5.9%
Hospital/Specialty Medical Center: 26.7%
B Medical Office/Clinic/Outpatient Center: 3.7%

H University Medical School: 1% B Contractors — Electrical/Mechanical/Other: 4.2%
Engineering Firm: 1.6% [ Chief Engineer/Engineer: 1.8%
i Contractor/Builder/Construction: 4.7% “ Other: 3.2%

| . 0,
Other' 38 /O NOTE: Other includes Maintenance, Environmental,
Safety/Security, Infection Control, Technology, and
others allied to the field

*Publisher’s own unified audience database, Aug 2015



HEALTHCARE DESIGN 2016 EDITORIAL CALENDAR

Jan/Feb
Ad Close: 12/22
Materials Due: 12/30

Featured content:
2015 HCD EXPO &
CONFERENCE
WRAP-UP

Urgent Care Facilities

Products spotlight:
Patient Rooms

March
Ad Close: 1/29
Materials Due: 2/8

Featured content:
State of the Industry
Report: A/E/C Survey

Results

Products spotlight:
Staff Spaces

Special Advertising
Section:
Corporate Profiles

Show Distribution:

ASHE Annual Conference
& Technical Exhibition

April
Ad Close: 3/3
Materials Due: 3/10

Featured content:
Rehab Units

Products spotlight:
Outdoor Spaces

Show Distribution:

Environments for Aging
Expo & Conference

May
Ad Close: 4/4
Materials Due: 4/11

Featured content:
Designing for Wellness

Products spotlight:
Green and Sustainable

Special Advertising
Sections:
Interior Design Portfolio

Interior Design Directory
Product Gallery

Show Distribution:

AlA Convention
& HD Expo

June/July
Ad Close: 5/13

Materials Due: 5/20

Featured content:
Trends in Lighting

Products spotlight:
Pediatric Spaces

Show Distribution:
NeoCon

August
Ad Close: 7/1
Materials Due: 7/11

Design Showcase Issue

Featured content:
International Projects

Products spotlight:
Lobbies and Waiting Areas

Special Advertising
Section:
Behavioral Health Portfolio

September

Ad Close: 8/5
Materials Due: 8/12

Featured content:
Designing for Staff
Satisfaction

The HCD 10 Winners

Products spotlight:
ORs and Surgical Areas

Special Advertising
Section:
Product Gallery

October
Ad Close: 9/2
Materials Due: 9/12

Featured content:
2016 HCD EXPO &
CONFERENCE PREVIEW

Inpatient Unit Design

Products spotlight:
Specialty Patient
Populations (Bariatric,
Seniors, Behavioral
Health, etc.)

Special Advertising
Section:
Landscape Design Portfolio

Show Distribution:
NeoCon East

November

Ad Close: 10/3
Materials Due: 10/10

Featured content:
2016 HCD EXPO &
CONFERENCE ISSUE

Clinic Design

Products spotlight:
Dining Areas

Special Advertising
Sections:
Project Watch

Product Gallery

Show Distribution:

Healthcare Design Expo
& Conference

December
Ad Close: 11/11
Materials Due: 11/18

Featured content:
2016 HCD EXPO &
CONFERENCE WRAP-UP

Acoustics and Noise
Control

Products spotlight:
Acoustics

Special Advertising
Section:
Remodel/Renovation
Competition

Show Distribution:
IIDEX

COLUMNS &

DEPARTMENTS

Editorial
(Kristin D. Zeit,

editor-in-chief)

Monitor
(a quick-hit roundup of
news, projects,
research, and more)

Interiors

Research

The Center
(an editorial from

The Center for Health
Design)

Operations

Construction

First Look
(back page focus on a

project in progress)



HEALTHCARE DESIGN PRINT RATES EXPIRES DECEMBER 31, 2015

Print Units (4C)
Gross

| Spread |

84°/o of our readers

report taking some
purchasing action after
seeing an ad in
Healthcare Design®.
49% discussed the
advertised product or
service with colleagues
47% visited an
advertiser’s website for
more information
43% recommended the
purchase of products/
services
18% bought the product
or service advertised

B&W: Take $900 off color rate | * ¥ page ads are stacked 4 per page

Premium Magazine Position Rates

Inside front | Inside back Back cover Opposite Opposite
cover cover Editorial TOC

Contact your representative for pricing on cover tips, gatefolds, bellybands,
regional advertising, inserts, polybags, and other magazine advertising
options.

After seeing an ad in
Healthcare Design™:
91% were able to
associate the ad with a
company or brand
96% liked one or more
ads/found the ad
appealing
80% developed a more
positive opinion of the
advertised product or
service
80% became newly aware
of a product/service

Note: Any other approved requested position is subject to a 15% positioning fee.

890 / read each issue of Healthcare
0 Design more than 2x*

0 (y rate Healthcare Design
O very important/important*

75(y spend 15 — 44 minutes reading
Healthcare Design*

*Source: Baxter Research Ad Study, July 2014



HEALTHCARE DESIGN DIGITAL RATES EXPIRES DECEMBER 31, 2015

Run-of-Site Banners (Net)| Rotations | 1x—6x | 7x-12x | 165.000+ Online Page Views™
BRI €10S VIEWS

53,000+ Online Unique Visitors**

| Weekly eNewsletter | 1x—6x |  7x+ |
-
==

| Vertical eNewsletter (300x250) | 1x—6x |  7x+ [t —n
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Architecture*

Construction & Engineering*
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Interior Design*

kkkkkkkk

Operations*

*Publisher’s own unified audience database (100% opt-in), Aug 2014
Note: Enewsletter reach is subject to change as we optimize our list performance. **Google Analytics, 2014 Average



